
MARKETING VIDEO SERIES 2
MARKETING MIX (7P’s) CHECKLIST

Price
Price is the amount the consumer must exchange to receive the offering

Place
Place includes company activities that make the product available to 
target consumers

Product
Product means the goods-and-services combination the company offers 
to the target market

Promotion
Promotion includes all of the activities marketers undertake to inform 
consumers about their products and to encourage potential customers
to buy these products

Physical Evidence
(Physical evidence is) . . . The environment in which the service is 
delivered, and where the firm and customer interact, and any tangible 
components that facilitate performance or communication of the service

People
(People are) . . . All human actors who play a part in service delivery and 
thus influence the buyers’ perceptions; namely, the firm’s personnel, the 
customer, and other customers in the service environment

Process
Process is) . . . The actual procedures, mechanisms, and flow of activities 
by which the service is delivered – this service delivery and operating 
systems
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