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Embargoed until midnight
1 April 2020	

PR WEBINAR
ADDS VALUE DURING TIMES OF TURMOIL


More than two hundred people registered for the free PR Webinar hosted by startup digital platform Business In Boardies yesterday. Founded ten days ago by Mike Wootton who saw a need to share information to help small businesses pivot during these challenging times said that, “The value Kathy Cunningham and Janet Wilson provided was significant in that it easily translated in to actionable tasks to allow kiwi businesses to understand PR and crisis comms at this challenging time.”

This was the first webinar where Janet and Kathy provided much needed PR advice around internal comms, crisis comms and the language to convey authentic leadership and empathy in a crowded marketplace. The duo also shared tips on pitching a story to media and cutting through the clutter to be positively noticed.

“I am thrilled to be able to share my experiences and challenges with an enthusiastic group who want to learn on a digital platform,” explained Mike. Is this the new normal asked one participant? “It’s only the start that will evolve as we do and yes, I think so,” concludes Wootton.
- ends –

Notes to the Editor:
Visit www.businessinboardies.com
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PR WEBINAR TIPS


IMPORTANT ITEMS TO CONSIDER FOR YOUR MEDIA RELEASE

* Who     	* What     	* Where     	* When     	* How     	* Why

· Date the media release or, if it is to be embargoed, state when the embargo can be lifted.
· Have a catchy headline with useful information, centered and underlined.
· Use 1.5 or double spacing in the text and leave wide margins for comments.
· Have another person proof the release before it is sent.
· If the media release is going to be more than one page, remember to number all pages.
· This is a media release (NOTE: not a press release since it excludes all mediums other than print.)
· Use quotes from an approved and media trained spokesperson.
· End with contact details, in case the media require further information.
· Attach an image, or provide a link to an image library.
· Brevity is beautiful. Be clear, concise, consistent. Authentic and empathetic language and actions are essential.
· Media are looking for stories. Test your pitch before calling the newsroom!

When you are posting on social media, use a singular message with different images and content for each platform. For example, if you are launching a new antibacterial sponge for home use, consider the following:
· Facebook	a family using the sponge at home talking about the advantages
· LinkedIn	Science behind the new sponge with tech or science expert
· Instagram	a picture of a clean kitchen bench with a sentence or two
· Twitter	10 to 12 words (or less) with a link to your website

Internal communications is essential today and your team is looking for leadership that conveys empathy and courage. Staff want their leader to be calm and make them feel safe even when they don’t have all the answers.
Make it easy for everyone to participate and connect. Think about how your staff are already communicating. Is it on Facebook, zoom or WhatsApp? Suggest an Ask Me Anything session each month and a weekly round up on the business with daily check-ins with teams that have nothing to do with business, only each person’s state of mind and wellbeing.

Remember, when you communicate your values with care, it resonate with people and they respond positively.  We are all going through the different stages of grief and we all need support.  We will get through this, together.

Please contact me if I can help with your PR needs
Kathy Cunningham
021 743 378
[bookmark: _GoBack]kathy@empirepr.co.nz
