Speaker 1 (00:05):
Virtual summits are the most powerful online marketing tool available to grow your list, launch your platform, make more money and create an impact in the world. Even if you're just getting started. If you are ready to take your Semit to the next level, then tune into the virtual summit podcast with Dr. Mark T wait.
Speaker 2 (00:22):
Hi, I'm Dr. Mark T. Wade founder of virtual summit software and creator of the one day summit formula. And I'm on a mission to help you summit hosts, get your summit out to the world in a powerful and impactful way. So let's get started.
Speaker 3 (00:38):
They summit hosted Dr. Marty Wade here, founder of virtual summit software and your host on the virtual summit podcast. And we are in for a treat on this episode, not only because we have one of the most intelligent, most beautiful, most talented business women that I know, but she's also my good friend. We got Ray legendary, Ramona Jan here with us, and we're going to be diving into some pretty important aspects on virtual summits. And Ramona has quite a bit of experience in this topic. So I'm super excited for you to dive in and learn it now, before we jump into all of that amazing summit, goodness, Ramona, I'd love for you to tell our summit hosts just a little bit more about yourself.
Speaker 4 (01:21):
Yeah. Well, thank you so much. So smart for having me on this podcast is such a pleasure to be here and also share some of my insights of running. So, uh, summits over the last few years. So my journey started with actually hosting events probably five years ago. I started with hosting events because I felt like I didn't have a community to go to that would, I would really feel resonate. I would resonate with. So initially I created an event called women in business. And this first event, we sold out double the amount of tickets that we had a capacity for. And after this event, so many people started to reach out and say, what is the next event? What do we do this again? So actually my connections and my community around me led me to creating something called women in business club. And ever since I realized that what people really wanted is those, all those connections, making connections with each other, having a platform where they can go to and have that support.
Speaker 4 (02:22):
So over the last three, four years, I have been, um, building a community for female entrepreneurs growing our own visibility. We grew really, really quickly. So within the first year we grew to over a hundred thousand followers and events has still has become a cornerstone of what we do. And it's still a huge part of our community because when you become clinical community, you want to connect with other people. So this is what we do. And personally, I, I love to charity lead other people and give them the confidence and the tools to succeed in business. So I call myself a professional cheerleader because I love to spotlight other people, give them the tools to become more visible, to become experts in their fields. And now having hosted more than 300 speakers on our platform, I think I'm quite well versed to just give them guidance of how to build their authority and sends a pandemic, um, summits, have the common, huge part of our business. Well, I, I've got
Speaker 3 (03:23):
To definitely say you are a phenomenal cheerleader and I can, I can give that insight because I was a cheerleader actually in college. So I don't really talk about it a whole lot. So anybody listening to this episode, you're getting a deep dive into, to Mark's background, but I was a collegiate cheerleader at college. Um, so you know, the ones you see throwing the girls in the air, et cetera. And I will say, Ramona, you've done a phenomenal job at supporting and giving in cheering us on in business as well. And I see you do that consistently with your, your clients and your students. So let's jump into the summits. You've done some amazing things I want to, I want to give our summit hosts a little bit of the insight and overview of your virtual summits. Um, we can start with the first one and maybe even the second one, just kind of a little bit of an overview, but I love the, the, the story of the first, one of how we kinda got into it and, and what took you in that direction and then how you took that opportunity and made it, you know, a such a huge success despite where other people could have just gave it up.
Speaker 3 (04:27):
So take us back to that first moment. Tell us about that summit. What happened and give us a little insight into it.
Speaker 4 (04:33):
Yeah, so the very, very first summit we hosted in 2018 where we're launching women in business because my audience were international and hosting live events for a global audience, wasn't quite possible. So we did our first summit, but this was mainly charity-based. We weren't looking to monetize it. And to be quite honest, I didn't have the audience and I didn't know what it was doing. So it was just a bit of fun, but I always thought we got to do this again, but because it was such a huge demand for live in person events. We never got around to doing it well, summit
Speaker 1 (05:08):
Virtual summit software makes hosting a summit easier than ever. The only software in the world designed specifically for hosting a summit, lets you set up a summit in a matter of hours with no tax scale or team needed. You can try out the virtual summit software free@virtualsummit.com. But hurry, this is a limited offer.
Speaker 4 (05:28):
Now when 2020 happens, um, in 2019, I set myself a goal to take our events international on. I sent myself maybe six or seven dates all around the world. So first was Atlanta LA, New York. Uh, I be for London. So we were going global in 2020. It was going to be a year. This is it. Now in January, I spot a planning art landscape. I booked a venue for 250 people. Yes, this is going to be amazing. Before going there only knew one person. And I spent three months working on this event by the end of, um, what planning periods. I now have more than 2000 people or connections in Atlanta. And I thought this was going to be a success. But of course, few weeks before the actual events pandemic hit, all the borders were closed. No one could go anywhere and no one could gather.
Speaker 4 (06:18):
So we were left in a position of having all these apps and these having speakers, haven't done three months worth of work to prepare for this event and no actual event. I was in tears, sending emails to our speakers, to our attendees, canceling tickets. And I thought, I don't know this. I'm not going to let this crush me because I didn't just spend three months working on something so huge our first international event and let it all go. So took myself a few days to put oneself together and also putting myself together. Speaking to that team. I said, guys, this is time for us to do a virtual event. So I put a call out for speakers and we set a new date for a pro and we ended up announcing something called women, thrive summit because you know, when things are difficult, how can we go from barely surviving during the pandemic to actually thriving?
Speaker 4 (07:16):
So now we went from having eight speakers and 250 people at, uh, attending our events. We turned that in to 34 speakers and few thousand attendees in virtually. And this was amazing. I have never had so many applicants for speakers. We have never had as big event as this was. And the impact was, it was just so timely that people were looking for that support. And a little bit of hope when things were shutting down when everything was counseling and those people just going into complete meltdown. This was just ideal timing for us to bring this event and turn things around and inspire us and hope in other people. So it was amazing. And we had speakers from all around the world and attendees from all of our underworld. And I'm so proud that we managed to do that and actually reached thousands of people instead of 250 beef that we would've done in Atlanta.
Speaker 3 (08:20):
And well, we're going to dive into this, the topic of this or, or the structure of this because you did, you didn't just take the easy route either. I mean, one being able to pivot in that moment takes insight for a lot of people just canceled their events, but you knew it was important to continue and go through. But on top of it, it wasn't just a prerecorded summit and correct me if I'm wrong here, you decided to probably do the most difficult style of summit, which is to completely run it live stream. So take us through that thought process and tell us actually about the structure of your summit, how you ran that first one.
Speaker 4 (09:00):
Yeah. Well, I guess some part of it was not knowing how to do otherwise because I have only run well mainly live events. And for me that's live experience was really, really important. So yes, we ended up hosting five days events, which initially wasn't, we didn't even plan it for it to be five days, six or seven talks at day and everything ran live. So we had 34 speakers and every single session was running completely live. And as much as it was challenging and difficult, it was the most amazing thing because we've got to connect with our attendees, with our speakers and surprisingly, every single speaker showed up for this sessions and everything was running smooth. I mean, there was some technical difficulties at the beginning, but on a, on a scale of things, how big this was, it was just phenomenal. So I would, I would do it all over again if I could, because now this year, our running free recorded part live summit. And to be honest, I think the live summit was much more impactful because audience knew it was happening right there. And then, well, this
Speaker 3 (10:17):
Is good. Let's, let's dive into this. This was my, kind of my next question where I wanted to go with it. Since you have run a live stream summit and prerecorded or a traditional style virtual summit, the difference in these you're going to be able to give us some great insights. My first question though, before we dive into that, um, with your original, the very first live stream summit that you ran, was it free to attend or was it paid attendees?
Speaker 4 (10:44):
So we had a mixture, we have free tickets and option to upgrade. And we've done that again this year. Um, we did that because we wanted to impact as many people for us was more about impact than just the financial aspects of running an event. Um, well, what I've learned this year, actually that with so many events happening actually would, could have, and probably should have charged for tickets and for attendees to attend because one people would have paid more attention. There would have been more retention rates and people showing up and also they would value the content so much more. So, although we had more attendees this year engagement wasn't as great. And actually we heard from our own speakers that actually you should have charged. I think my audience would have appreciated it more if you charged for the tickets. So depending on your, uh, and the goal, and I think, you know, people do some it's because they want to grow their list. That's amazing. But if you also looking to make bigger impact and monetize it and to have that attention, I think pay tickets are phenomenal. So next year I will do it differently. Oh,
Speaker 3 (12:06):
I love this. You're giving me ideas already, Ramona here. Um, so, and I, and I love the, the aspect of this because a lot of times for ma many of us summit hosts, we can kind of get into the rhythm of the norm of the usual of what, what, how it's always been done, or, you know, how we always see it done. And I really love these, uh, these moments when we find somebody who innovates and breaks out and does things a little bit different and sees ways to make it different and better. And again, inspires those of us listening as well to take that. So let's talk, let's, let's dive in a little bit on the pre the live stream versus prerecorded styles, um, in the, the, our summit hosts have heard me talk about this a lot. You know, there's, there's very specific kind of goals or outcomes for each of those. They're very powerful in their own way, but they're also for very different reasons. And along with that comes different amounts of responsibility slash risks slash time and effort. So can you give us your, um, you know, now looking back on both of these events where, you know, what was the easiest about each of them and the most time consuming about each of them just help us compare the two.
Speaker 4 (13:25):
That's a really, really good question. And like I said, if I was to do it again, I would probably run it live, uh, because of the attention. But also I found that the leader to the live event, we were doing all live summits, the preparation wasn't as difficult because we were working against time restraint as well. We only had few weeks or four or five weeks to put it all together. So we didn't have that time to produce anything. But on the, this year, when we were producing content and doing the prerecorded sessions, there was a lot of going back and forth, uh, with the speakers, getting them booked in getting their schedules, um, making sure that, you know, the sessions were recorded and edited and uploaded and added, there was just so much to do. I was like, wow. Um, when we were doing the live summits, all I had to do is to make sure that the speakers knew to times that they were fully aware a schedule they're committed and at the time zones has worked.
Speaker 4 (14:30):
And to be honest, I didn't have to do all of the interviews myself because what I did, I've taken some of the speakers that stood out and I got them to run some of the interviews. So that way they, the audience had different styles of interviewing different perspectives, different conversations. So it wasn't just me interviewing every single speaker. So they go out to know other people on the summit and it wasn't so burdensome on me because I had other people supporting and everyone felt really, really involved. Whereas this year, again, doing that prerecorded and what I find from the speaker's perspective, cause I have been on many, many summits with myself. Again, when you didn't prerecorded, when your tool goes live, it's not the same as delivering the talk live because you're lacking that interaction with the audience that responds, um, feedback and is not as fulfilling as it would be if you were to deliver the session live. So if you're not careful, you'll speakers might not be as involved and engaged because they don't actually have to be there on the day when they talk is streaming live. Right. But if they are, it's kind of lead up to the event for them, they preparing for it, they're getting dressed, they're getting excited to share it on social media. All of these little aspects really, really helps the actual event when it's happening. I
Speaker 3 (15:54):
Mean, that is such great insight and feedback right there. And we see this regularly and the summit space, you know, it's one of the reasons we focus, uh, helping our students understand the importance of that speaker follow-up after the interview is because speakers will lose focus or we'll lose that interest. And, you know, not in a negative way, but just they've got busy lives and businesses as well. So having that live event, I do see a lot of benefit and power into that as well. Now I want to break it down a little bit for our summit hosts listening here, because you're almost in a way making it sound easy, but I know you've put a lot of work and energy into those live, do those days that it was live streamed. So I want you to actually break down like one of those days, what it actually looked like for you, what you were doing, what was happening while you were doing that, who else was navigating something and, and w w w how were you stimulating the audience? So just pick one of those days during your live stream summit and kind of break it down for them.
Speaker 4 (17:02):
Yeah, absolutely. So I think the first was what really stood out for me because one, we face some challenges in the first day because when we went live, um, and I was delivering the opening session, first of all, I forgot to hit record typical. All right. So I was delivering my opening session and I forgot to record. And then while I'm delivering the session, actually, I wasn't aware of what was going on in the background, but there were people in the room and I was quite happy with it straight after a jumped on a speaker interview as a next session, which wasn't much buffer time, maybe 10 minutes in between. And I started to receive emails saying we can't access. The links is saying that is unavailable. We can't it. So there was some settings in my summit that as soon as the summit started a lock Tet, so no one was able to receive anything.
Speaker 4 (17:58):
And I was in the middle of an interview messaging my team. And thank goodness, my team was on a standby. So people who were doing administration who was sending emails, who was able to send bots, we had a Facebook group. We, you know, so there was a layer of Facebook group emails and chat box that we could broadcast the links, and then also create a new spreadsheet with up sessions in case we weren't able to fix it. So while the lady was talking was interviewing her in between, I'm also sending requests to kids, to us, some of the systems saying what's happening, we need to sort this out.
Speaker 4 (18:41):
So eventually we managed to fix that. It was just simple setting that needed adjusting and ended up working. Um, and it was okay. But now in between those sessions, what I would have to do is take the session, take the recording, upload it onto YouTube, added to the system, make sure the replays are dead. So while somebody else is doing an interview, let's say in between the ones that I wasn't doing, I was in the background doing the whole uploading and processing because I was the one where the local files. All right. So why would my team wasn't there team was always done hands to do all the email shots and everything else. So that was really, really helpful. And then having other speakers interviewing. So I would have to jump in, in a green room, get them sets up, make sure they're ready. And then while the, the session is running, I'll be sitting in the background, doing all the little bits and pieces, doing a promotion, doing a social media posting, um, taking the nuggets, sharing a Facebook group, nurturing our audience, making sure the next session is about Iran.
Speaker 4 (19:46):
And people know, luckily we didn't have to prepare all the email automation. So the system did it for us. So luckily we didn't have to actually make sure that emails were going out on time because that was all taken care of. So I really enjoyed that aspect and just checking in with other speakers who are ready to go next. And if we had interviewers, making sure that they are all set and they have the links, um, sounds stressful, but you know, I perform best under the pressure. So that pressure was just so much fun for me because it was like, yeah, right. Let's go, oh, wake up in the morning. And it was just like same routine every day for five days. And it just, just do it. So I actually really, really enjoyed that.
Speaker 5 (20:34):
Be sure to check out the speaker management tool and Sojo virtual summit software, which lets you quickly and easily recruit and manage your speakers on your virtual summit. Literally eliminating hundreds of hours of work, gets more information. And it's a virtual summits.com.
Speaker 3 (20:55):
You handle it very well. You would never even know that you were stressed. You always have that smile on your face. Uh, and you absolutely crushed that event. Now I want to also talk about this most recent event and, and thank you for painting that picture there, because that is something that I want our summit hosts to understand that if you are running a completely live streamed summit, that you have to be available that whole time, you have to be on there. You have to show up, you have to be, you know, your energy and you have to be ready to navigate any kind of technical issues that may happen. The internet goes out, the power goes out, whatever that might be, you've gotta be able to do it. And I think in most situations, most people are going to need some assistance, you know, just to even manage the chat while your talking or your speaking or interviewing et cetera.
Speaker 3 (21:44):
So I want them to understand and, and, and hear that side of it because they do get the prerecorded summit version, um, regularly. So I love that we're bringing this to them. Now, in your most recent summit, we were talking about this in our pre-interview chat. You know, I was watching from afar, seen how amazing it looked and how wonderful it was going. And I also saw something that I thought was, uh, extremely impressive and, and, and a very smart promotional move, um, that you had on this most recent summit. So I'd love you to, I'd love for you to just tell us a little bit more about, um, this amazing opportunity you had that was placed right before your summit. That was an amazing opportunity to, to help promote your summit. Talk us through that and, um, we'll dive into it.
Speaker 4 (22:33):
Yeah, absolutely. Well, I felt that this year, um, I don't know whether you're spiritual or you're a believer or you believe in manifestation. I was never a believer in manifestation, but with this summit, I really opened myself up to opportunities. And I said, yes. I said yes to giving, supporting, serving, showing up and making myself available to everything. Not always coming to me. And every single day, every single week, there were just opportunities pouring into my inbox. Just amazing, most amazing things happening that I couldn't even plan or prepare, or even pitch myself to do the, to attract these things. So on a couple of weeks before my summit started, literally maybe a week or two, before my summit started, I heard Les brown so-called clubhouse and he was making an invitation to join his mastermind to be part of a speaker's training of, wow, that sounds amazing.
Speaker 4 (23:35):
He's an absolute legend. So I want to invest it into his program. And I joined one of the first calls and he was asking me questions about why do you want to speak, why is this important? What do you do? And I shared a little bit about my story, which really took me deep to the place where I've never been before sharing my purpose of why I want to speak. And that was the reason me losing a voice maybe eight years ago was the reason why I felt so passionate about actually now using my voice to inspire others. And he was blown away by that story. And he said, wow. And tell me more about the work that you do. And I told him about empowering women with our events and the things that I'm doing hosting events. And I said, oh, I have an event coming up this next week.
Speaker 4 (24:21):
And it's like, wow, I have to support you. You showed that you invested in my program. I have to support you. So please book a time in my diary. I want to interview you on my Facebook, a platform which has more than one and half million followers, and let's do an interview. And if you want to use that video later on, it's up to you, but I just want to support you in what you're doing. So the lo and behold got on a call with his sirens, like, okay, everything is booked. And literally just few days before my summit went live, Les brown was interviewing me on his Facebook profile. And that was just the most amazing experience that I could have not even asked for just attracted to myself. Well,
Speaker 3 (25:07):
It was an amazing experience. It definitely got my attention and it got a lot of people's attention, more than just an awesome experience. Uh, what were some of the numbers? I mean, some of the attention that, that guy,
Speaker 4 (25:22):
It was phenomenal. It really raised the profile of what I was doing. And for someone as legendary as Les brown, I mean, he's one of the top, if you, if you don't know who legend who Les brown is, he's probably one of the most legendary motivational speakers with hundreds and hundreds of hours of motivational content. So here's one of the top, top people in this industry. So when I did get an interview and I did announce it, that this was happening to my followers, everyone just went absolutely crazy. I was getting DMS. How did you do that? Um, you know, I want to watch it. I sent out to my email list. People were lot of my audience, which tuning in to watch this. And of course we talked about my story and we talked about, you know, some ins and outs of what I do, but primarily this was to support the summit and tell everybody how awesome the summit is going to be. Because again, we were talking about women empowerment, and we're also talking about diversity, which those two big topics were just super captivating. We had, I dunno, watching ly, we had nearly 500 people watching it live and even there, after people were still watching that video. And even until today, I see people commenting on that video. So huge, huge impact, and raising your profile as an event host. Wow,
Speaker 3 (26:47):
That is incredible. And, you know, to break this down for our listeners, you may not be able to get Les brown, but think about what you can do to help increase the promotional period before your summit starts. It doesn't even have to be specifically something towards your summit. If you have an opportunity to bring on a special guest or, uh, you know, create a tension at least into your universe, you can then drive that tension afterwards towards your summit. I think this is a really good example of that. Now, as we start to go, there was one
Speaker 4 (27:20):
More thing that happened, which we were supporting, uh, the female lead charity, and we chosen two charities to support and a female lead charity has amazing following. And they're really aligned with what we do. And this year was really about raising the voices of women, um, making sure what are the messages heard? So we truly aligned ourselves to the right charity. And we've been reaching out to those charities to say, we're supporting you. Can you give us support back and midway through all summit, they actually gave us a dedicated post on their LinkedIn and the Twitter, again, with millions of followers that led to another couple of hundred people signing up for our summit. So that was an amazing win. And also as we were having these wins, I would share it with our speakers and they would celebrate it with us because our win was their win. Right? So all of these little things that were coming together was just amazing, really amazing. So cool.
Speaker 3 (28:21):
Now, as we start to wrap this interview up here, Ramona, um, we, we always like to also look at some of the challenges we, we face because all of us in the summit space, we know that there's no summit that goes without challenges or issues. That's one of the parts of being a summit host is being ready and able to handle those. So looking at either one of your two submits, what was maybe a challenge or an issue that you had to overcome in any kind of advice or insights that you could give our summit hosts?
Speaker 4 (28:51):
There's always channel. There will always be challenges in either preparation when you go live or after, uh, with the first summit, it was right at the beginning. So we're able to troubleshoot it with our latest summit. It was actually at the end, which I didn't really anticipate after we wrapped up this summit and little bit during that we experienced. So during this final summits, what happened was that some settings within the system didn't really work properly. So during the summer, when people weren't able to access, some of the replays were able to access the tickets. And there was something that we did that ended up canceling half of the tickets of the paid attendees. So now we are rocking up the summit, but half of the ticket paid tickets is not even able to log in and access any content whatsoever. And this meant that it could really crush our reputation, right?
Speaker 4 (29:52):
It's people paying for something and not being able to access it. I mean, I was just as crushed at free ticket to get ahold of his word and able to access the content, but pay ticket holders that really broke my heart. So we went into looking into the system, reaching out to our system host and literally having to send personal messages and emails to say, we're really sorry. We're going to try and troubleshoot and have had to really climb our way back up to addressing this issue to the point where I reached out to you, mark. And I asked, how can we use your system and, you know, talk to your team because I just felt, oh my God, we were dropped in hot water. Now, even after the summit has ended, how can we turn it around? And thankfully your amazing team has helped me so much. And you're your software. I was just like, I should have used the virtual summit software because I know the support we would have had would have been completely different to what we used previously. So these were some of my regrets that I wasn't, I didn't have enough time to. And you were still launching the new version of your song, uh, software. So the timing didn't and I'm perfectly, but I really wish that we had a partner in the software that would be just as invested as we were in this event
Speaker 5 (31:16):
With the EPOS summit feature inside the virtual summit software, you can rerun your summit as if it were life ongoing forever with one click of a button. This now lets you continue to use your summit forever. Bringing in qualified and engaged leads every month until your business gets more information as a virtual summits.com.
Speaker 3 (31:40):
Yeah, well this, the, the, the tech definitely makes a difference. And um, thank you for sharing those insights. I know it's a, it's a topic that a lot of summit hosts have had similar experiences in one way or the other. Um, but we always like to, to, to kind of like look at that and see how we can help our summit hosts that are listening, avoid those kinds of failures or those challenges that might pop up. Now we're going to have to wrap up here. I know our summit hosts are going mark. I need more Ramona in my life. So why don't you let them know where you're hanging out at, uh, best way to get in touch with you in any kind of final parting pieces of wisdom?
Speaker 4 (32:18):
Yeah. Oh my goodness. I love hanging out and talking about summits because I truly believe that summits is really, really powerful strategy for a number of reasons. One of the reasons is to grow your authority, grow your visibility, grow your list, become visible. And if you're not, not ready, be a host, collaborate with other people who are get yourself visible on the summers because it is so, so powerful. So many opportunities has come away from speaking opportunities to creating friendships. So business partnerships to growing my own authority, it is powerful. So if you haven't done one, do it. If you're planning on doing one, reach out to walk because, uh, we have just done also the summit Genesis workshop couple months ago. And that was just phenomenal. So I mean I've seen docks and walks resource libraries and literally everything you need is there. And just so helpful to work with all the people who have been there and know that stuff.
Speaker 4 (33:22):
So watch listen to all of these episodes to learn more from the summit hosts. Again, you just go to connect with people and learn from them because I believe that you're one of the best in the marketplace. Uh, I have experienced your events as an attendee and also as a speaker. And they experienced that we have had has been amazing. And I really believe it's about creating that experience. And this is what we've done slightly differently to perhaps other, uh, event hosts that we build those relationships with the speakers. And that will just pay off so much creating that community around your events because people don't come to your event for the content. They don't, they come for experience for the connections for the networking, how they going to feel at the end of your event. So when I ask you, how are you going to make your audience involved in the whole process of hosting your summit?
Speaker 4 (34:20):
If I may share one quick story of one of our speakers, I connected with her right at the beginning before we even had all the collateral for our summit. And we booked her in as a speaker, but in the middle of preparing for the summit, I didn't have enough time to actually nurture that relationship. Although I knew she was fantastic lady and she was one of the first ladies that I interviewed on our summit and our interview. Wasn't great. Just the energy wasn't quite there. And I knew I didn't have the best out of her fall from it. And I knew she had so much more to give. And now the events was coming closer and closer. It's been a few weeks since I recorded her interview. And few days before the event was going live or reached out to her, I said, Katie, can we please rerecord your interview?
Speaker 4 (35:10):
And she turned around Sydney and she said, Raymond's up. I've been waiting for you to say that because what happened from the moment we connected to now, the event is going live. We built such strong relationship in the whole process that I knew her so much better. She trusted me so much more. I knew her story. I knew who she was. So now that we had the opportunity to rerecord her interview, knowing her so much, it was just magical. And she felt the same way she wanted to do more for it. It's so important to get people to buy into your vision. You you'd have to get not only sponsors, but also your speakers. You have to get them to buy into your vision as well as your attendees. If they haven't bought into your vision, they're not going to be involved in a process.
Speaker 4 (36:02):
And that's what mark did with us as the speakers for the summit folks event, where I was a hundred percent, 120% bought into the vision. And I wanted it to support it because it was something in it for me, not necessarily financially, but more of feeling like you're part of something. And this is what I think that you do so incredibly well, mark, creating a community around your offers, your platform, your events, and it's just so much to learn from. So I'm truly honored for having this opportunity to be on this podcast, share my insights and connect with all of you,
Speaker 3 (36:46):
Ramona. Thank you. Thank you. Thank you. That was a phenomenal, amazing. So someone hosts, you're gonna have to go back and relisten to this episode because of how much amazing insights and wisdom there is in it. Ramona, I just want to say thank you again for sharing with us today, your insight, wisdom, and experience. Thank you.
Speaker 4 (37:06):
Thank you so much. And if you want to connect with me, you can always do that through women in business club, or I'm sure you'll find most social media handles, um, in the description below, but thank you so much for hanging work. I definitely
Speaker 3 (37:18):
Connect with Ramona and thank you summit host for hanging out with Ramona and I. I'm Dr. Mark T wager host here on the virtual summit podcast. And remember your message matters. And one of the most powerful ways to get that message out to the world is with a virtual summit. Don't forget to check out the show notes, to get all the amazing goodies. Ramona just shared with us over
Speaker 2 (37:41):
At episode two 16,
Speaker 1 (37:43):
And we'll see you on the next step. Thanks for listening. Now, don't forget to subscribe and leave a five-star review on the virtual Semit podcast. Head over to the show notes, to check out all the links and resources from this episode and be sure to grab your free trial of the virtual summit software. Now, I
Speaker 2 (38:01):
Want to this episode, by saying to all the summit hosts listening right now, I believe in you and you can do this summits are by far one of the most powerful ways to quickly grow your list, launch your platform, make more money. And most importantly, make an impact in the world, even if you're just getting started. So don't get caught up in analysis paralysis because the world needs to hear your message. There are people who are waiting for you to help them just get started because imperfect action is always better than no action. Thank you and see you on the next episode.

